Faculty Research Summary

Dr. Trevor DeVries

Professor Trevor DeVries has a key interest in dairy cow
production, health, and welfare. His research often surrounds the
interaction of dairy cow behaviour with nutrition, management,

and housing, with an overall aim to improving cows’ well-being.

Most recently, DeVries has been investigating how cow

personality can affect cow behaviour when managed in

automated milking systems (AMS). This research has been

investigating how different cow personalities may need different

introductions and training to the AMS and that often it shouldn’t

be a “one size fits all” approach. , N

Each individual cow has her own needs and preferences when it
comes to the AMS, and the DeVries lab is aiming to solve this

challenge. Accounting for variability between cows, such as o '
personality, activity levels, and eating behaviours, can lead to ‘ :

further optimization and efficiency in production. In the future, ny, -5 ‘ T
Professor DeVries hopes to continue his research on optimizing . ‘
AMS, specifically looking to 1mpr9ve pelle.t supplementatlgn rates As communicators, we should strive to
within these systems. Parameters like days in milk, production

level, and predicted total feed intake could explain differences in

feed efficiency and production. He’s also interested to see how

employ many different avenues to connect
with people on their preferred format. He

’ ] ] ) - believes that sharing information in a number
cow personality and behaviour interact with feed efficiency and

) of different methods the best way to reaching
production.

a broader audience.
Much like his research, Professor PeVries beli.eves that Professor DeVries is happy to share that his
knowledge transfer shouldn’t be given as a universal approach.
Each audience, and people within each audience, have their
preferred method to locate and digest new scientific information.
Some people enjoy attending conferences, while others prefer to

favourite animal is, fittingly, the cow—a
testament to his dedication to his research.

grab their information from social media or reading magazine
articles.
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